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A GREATER WULIANGYE
A BRIGHTER TOMORROW
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FROM CHINA TO THE WORLD
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IN 1909,

"WULIANGYE" WAS OFFICIALLY NAMED.
FROM INGREDIENTS TO A BRAND,

A BOTTLE OF SPIRIT BEGAN TO HAVE
ITS OWN NAME, MEMORY AND IDENTITY.
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1915 — 2026

POWELL & MARKET

HYDE & BEACH
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CHINESE TIME-HONORED BRAND
MEETS A NEW LIFE IN AMERICA
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ONE WULIANGYE BRIDGES TWO WORLDS
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